WOMEN WANT TO' THRIVE

Thrivers are
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1 of Non-Thrivers more likely to say that women surveyed
t said they don't find their company retains do not identify as
passion or meaning its most valuable Thriving in their
in their work. employees. career.

of women surveyed say they
want more than a paycheck
out of their job.

NEGATIVE
STATEMENTS

Internal negative chatter
(inner critic) holds me back
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Non-Thrivers

POSITIVE
STATEMENTS

Can confidently initiate
difficult conversations at work
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Non-Thrivers

THRIVERS

VS.

NON
THRIVERS

Thrivers Thrivers

Need to hide parts of personal
identity to thrive at work
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Thrivers Non-Thrivers

Have an equal opportunity
to thrive as male colleagues
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Thrivers Non-Thrivers

Actively looking for a job
outside current organization
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Non-Thrivers Non-Thrivers

Thrivers Thrivers

5 CUKE COMPONENTS OF THRIVING
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B BOTTOM LINE BENEFIT:
B (INCREASED EMPLOYEE RETENTION

— Viditle & Verbal

Being heard, trusted, and recognized
by colleagues at every level.

A THRIVING EMPLOYEE IS:
Confident, vocal, and
comfortable initiating
difficult conversations.

' BOTTOM LINE BENEFIT:
EMPLOYEES ARE PREPARED TO
ADVANCE WITHIN THE COMPANY

Quieting your inner critic, removing belief
barriers, and setting boundaries.

t A THRIVING EMPLOVYEE IS:
v Bringing her whole, authentic

self to the table.

Valuing the efforts of others and
developing relationships within the
company.

® | A THRIVING EMPLOYEE IS:
&, Engaged with her mentors
and the community.
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\ BOTTOM LINE BENEFIT: INPROVED COMPANY CULTURE
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Women thrive when they receive value from

the work they do, are able to share value with
others, and feel valued by the people they work
with and — more importantly — themselves.

www.verbalcourage.com




