
INTRODUCTION
USERZOOM RAN A QUICK TASK-BASED 
BENCHMARK STUDY BETWEEN BOX AND 
MICROSOFTʼS ONEDRIVE, TWO 
WELL-KNOWN FILE SHARING AND 
PERSONAL CLOUD-BASED CONTENT 
MANAGEMENT SERVICES, TO COMPARE 
THE EXPERIENCE OF FINDING 
INFORMATION ONLINE SUCH AS HOW 
MUCH STORAGE A PERSONAL LICENSE 
GIVES YOU. 

THE RESULTS
PARTICIPANTS PREFERRED BOXʼS ONLINE 
EXPERIENCE TO ONEDRIVEʼS, WITH BOXʼS 
PARTICIPANTS BEING ALMOST TWICE AS 
LIKELY TO RECOMMEND THE SITE THAN 
ONEDRIVE USERS DESPITE VIRTUALLY 
IDENTICAL PERFORMANCE ON THE TASK 
OF FINDING HOW MUCH STORAGE A 
PERSONAL LICENSE GIVES.

READ THE FULL REPORT AT
http://www.userzoom.com/ux-benchmarking/ux-battle-of-the-week-box-vs-onedrive/Rapidly Test Usability & Measure UX The 

All-in-One UX Research Platform for the 
Data-Driven Enterprise

SECURITY: 
THE SECRET WEAPON
AFTER PARTICIPANTS FINISHED THE FIRST TASK 
WE ASKED THEM TO COMPLETE A SECOND TASK: 

FIND SECURITY INFORMATION FOR THEIR CLOUD 
STORAGE SOLUTION.

WINNER: 
BOX

MICROSOFT
ONEDRIVE

SUCCESFULLY FOUND 
SECURITY INFORMATION
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MICROSOFT
ONEDRIVE% OF USERS WHO:

FELT THE SECURITY 
INFORMATION WAS ADEQUATE 17% 60%

BOX

MICROSOFT
ONEDRIVE% OF USERS WHO:

FEEL THE SITE HANDLES 
PRIVACY/SECURITY WELL

WOULD TRUST THEM WITH 
PERSONAL FILES

FEEL THE SITE IS TRUSTWORTHY
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BOX

MICROSOFT
ONEDRIVE% OF USERS WHO:

FELT FINDING SECURITY 
INFORMATION WAS EASY 17% 67%

BOX

THIS WEEKʼS
CHALLENGERS:

VS

TOO MANY CLICKS TO 
FIND INFORMATION

NAVIGATION WAS 
CONFUSING

UNSURE WHERE TO 
BEGIN TASK(S)

INFORMATION 
WAS UNCLEAR

BOX
TASK-BASED UX BENCHMARK STUDY

THE RESULTS
SUCCESS IN FINDING SECURITY INFORMATION:  

CONSUMERS WERE MORE SUCCESSFUL IN 
FINDING SECURITY INFORMATION QUICKLY 
AND EFFICIENTLY ON BOX.

EASE OF USE: 

ADEQUACY OF 
INFORMATION:

USER PERCEPTION 
OF PRIVACY:

WINNER: BOX

NAVIGATION AND CLARITY OF CONTENT: 
USER FRUSTRATIONS (% OF PARTICIPANTS WHO REPORTED THESE ISSUES)

17%

10%

10%

13%

MICROSOFT ONEDRIVE

“WASNʼT EASY TO FIND SECURITY INFO, WHICH IS ONE OF 
THE MOST IMPORTANT ISSUES WITH CLOUD STORAGE.” 

“I FELT THE INFORMATION WAS THE GLOSSY STUFF, 
NOT THE REAL MEAT AND POTATOES”

“IT LOOKS SHINY, BUT CLEARLY LACKS DEPTH OF INFORMATION” 

CONCLUSION

MICROSOFT ONEDRIVE IS CLEARLY MISSING AN 
OPPORTUNITY TO CONVERT NEW CUSTOMERS BY 
BURYING IMPORTANT INFORMATION ON PRIVACY 
AND SECURITY.  

N = 60

MICROSOFT
ONEDRIVE

BOX

“IT IS SECURE AND SAFE TO USE, EASY TO USE, THEY PROVIDE 
VERY USEFUL, STRAIGHTFORWARD INFORMATION ON THEIR 
SITE AND THEY OFFER A FREE (!) GB STORAGE PLAN WITH 
OPTIONS FOR AN UPGRADE.”

“I FOUND THAT THE AMOUNT OF INFORMATION THE WEBSI-
TE PROVIDES IS VERY HELPFUL IN UNDERSTANDING HOW 
MUCH IʼM GETTING IN STORAGE AND HOW SECURE IT IS.”

60 PARTICIPANTS WERE RECRUITED 
BY EMAIL FROM A PANEL PROVIDER

US PARTICIPANTS ONLY

N = 60 (~30 PARTICIPANTS PER SITE)

AGES 18+

PARTICIPATED VIA DESKTOP / LAPTOP

BUT WHY THE 
DISCREPANCY?

WINNER: BOX

WINNER: BOX

WINNER: BOX

UX BATTLE OF THE WEEK


