Z HERE'S WHY: K

WHAT REALTORS®
ARE SAYING ABOUT

GREEN ENERGY

A MAJORITY OF AGENTS
AND BROKERS

SAID THAT ENERGY EFFICIENCY
PROMOTION IN LISTINGS WAS
VERY OR SOMEWHAT VALUABLE.

A MAJORITY OF AGENTS AND BROKERS

i

HAVE TAKEN STEPS TO REDUCE WASTE AND ENERGY USE.

A MAJORITY OF AGENTS AND BROKERS
(80 PERCENT) SAID THAT SOLAR PANELS
ARE AVAILABLE IN THEIR MARKET.

COMPARED TO

SAID SOLAR 31 %

PANELS INCREASED
THE PERCEIVED THAT SAID THEY
HAD NO EFFECT.

PROPERTY

THE HOME FEATURES THAT CLIENTS
LISTED AS VERY IMPORTANT TO
THEIR AGENT OR BROKER INCLUDE

windows,
doors,
and 5|dmg

39%

and a home's
utility bills and
operating costs

comfortab
Living space

71°/o

proximity
to frequently
visited places

0 ML

INTERES ARE VERY
INTERESTED.

= WHYARE CLIENTS
 INVESTING IN
SUSTAINABILITY?

HELP THE ENVIRONMENT

DECREASE
POLLUTION

s SAVE MONEY ON UTILITY BILLS

WILL
Srase,  $25,378

IN ONE YEAR, LELR{T

QUALIFY FOR ENERGY EFFICIENT TAX CREDITS

A WHEN BUYING AN ENERGY EFFICIENT APPLIANCE
FOR EXAMPLE, HOMEOWNERS QUALIFY FOR

S
10% ool ool oo

EVEN THOUGH AN ENERGY
EFFICIENT HOME MAY HAVE
A HIGHER PRICE TAG,




