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Engage for Good’s biannual industry survey examining
million-dollar-plus campaigns tapping consumer generosity
to raise money for good causes at point of sale.
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" 79 Campaigns raised

$486.3 MILLION

in 2018, up 10% from 2016
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" More than

$5.3 BILLION

raised over 3 decades

____________________________

TOP 5 CAMPAIGNS OF 2018
BY DOLLARS RAISED

$69 MILLION

for tens of thousands of
consumer-selected charities
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$42.1 MILLION

for animal welfare
organizations

$36.5 MILLION

for Children's Miracle
Network Hospitals

$32.6 MILLION

for animal welfare
organizations

$28 MILLION

for Children's Miracle
Network Hospitals
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@@ Used consumer incentives
to encourage donations
N

MOST FREQUENTLY
REQUESTED DOLLAR AMOUNTS

177

$1.00 $5.00 OPE'}\'SI';‘DED $3.00

90% —
80% —
70% —
60% —
50% —
40% —
30% —
20% —
10% —

0%

*Note: many campaigns offered consumers multiple options
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Campaigns Offering
A Round-up Option
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LARGEST INDUSTRY SECTORS BY DOLLARS RAISED
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LARGEST CAUSE AREAS BY DOLLARS RAISED
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|8 CAMPAIGNS

raised less money

compared to 2016 | *The number of campaigns
that decreased in size may

be understated due to 2016
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30 CAMPAIGNS w campaigns not reporting

raised more money compared their lower 2018 figures
to 2016, raising an additional
$59.6 million for good causes

POINT OF SALE FUNDRAISING

CONTINUES TO THRIVE
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